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January 3,1955 


Manager, Radio Station WCSR 


Dear Miss Davis: 


As announced in the current CRC Newsletter, a revised system of handling 
broadcast affidavits is now in effect, All affidavits for the previous 
month will be mailed to you on or about the lst of each month. Correct com= 
pletion anc prompt return are essential to contract maintenance = = which, 
in turn, is 2ssential fer sponsor satisfaction. Please study the following 
points: 


1. Indicate "AM" or "PM" on all broadcast times. 

2. Return TWO complete, notarized copies of each affidavit. (Excep- 
tion: only one required for Lucky Strike.). In some cases, this 
may necessitate single spacing your entries, or use of extra 
Sheets. CRC will endeavor to forward ample blanks, however, 

3. Foxus markea “STATION COPY" are included solely for your use. 

4, IF the compieted affidavits (2) are not received by the LOth, 
we will mail you a reminder. To cover cases where mail has been 
lost, duplicate forms will be enclosed. Please complete and return 
the second set, even if you have already mailed the first set, 
for, evidently, the first set has gone astray. Prompt return of 
the first set (unless lost in the mail) will eliminate the problem. 

5. If not received by the 20th, we will telephone or telegraph you. 
Costs of such cammunication will be deducted from your remittance. 


The affidavit forms for December broadcasts are enclosed. 
eC) een 


If we lack any past affidavits, a memo to that effect is enclosed, along 
with necessary blanks, Please complete and return with the December reports, 


7= O-- 


As indicated in the Newsletter, CRC has appointed the undersigned to 
handle station relations, A few years ago, I was alternating term papers 
and station correspondence on my. roomate's.portable, and trying to schedule 
broadcasts between seminars and social life. Now that I am on the other end 
of the correspondence, I am anxious to hear about your station , and receive 
your ideas for improving CRC's service to you. Please feel free to write at 
any time, and plan to stop in for a visit if you come to New York, 


} | 
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“Philip D) Knowles 
Operations Manager 
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COLLEGE RADIO CORPORATION 


January 4th, 1955 


Dear Station Manager: 


We would like to know whether your station might be able to 
arrange for the placement of a Pepsi-Cola vending machine on your campus 
if the Pepsi-Cola Company were to buy a reasonable amount of time on 
your station. The machine might be located in the building housing your 
Station, in a Student Union building, or in any spot on campus accessible 
to a large number of students. Before replying, please be sure to check 
with any officials of the college whose approval might be necessary. 


We would appreciate your prompt reply. Write on the back of this 
letter if you wish. 


COLLEGE RADIO CORPORATION 


NATIONAL REPRESENTATIVES FOR CAMPUS RADIO STATIONS 
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Summit Broadcasting Company — 


i WRT C 


Hartford 6, Connecticut 


CHapel 6-6878 DIAL 610 


Jamuary 8, 3955 


Station Manager-WSR 
Smith College 
No&bthampton, Mass. 


Dar Saby: 


At last I feel that there is some semblancd of order here 
at WRTC. I would like to make a date for WRTCG's "taking over" 
WOSH. If February 6, a sunday evening, from 7:00 until Midnight 
Would not conflict with you, we're as good as there. 


Two seniprs are doing a program this year similiar to the 
oné done by Bob and Ray. While it certainly is not as good as 
theirs, the fellows do one heck of a good job. It should provide 
Some good entertainment and a break froma straight disc jockey 
show. 


If February 6 presents any impossitilities, please let us 
know. As a matter of fact drop us a life if the sixth is OK. 


I*ll contact Mr. and Mrs. Comley-maybe they can come along. 


Sincerely yotrs, 


Wintel (aoe 6: 
Donald F. Shelly / 


Station Manager-WRTC 
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we SR Smith College 


1014 Prospect Street, Northampton, Mass. 
600 on your dial 


January 9, 1955 


My, Charles E, Crossland 
Assistant to the President 
University of Maine 

Orono, Maine 


Dear Sir: 


We were very glad to receive your letter showing interest 
in our radio station, We are very willing to give you some ing 
formation in this letter about our procedure, but as you can well 
imagine it is very hard to deseribe everything by correspondence, 


. Our station forms a network with Amherst College by means of 
a telephone line and right now are in the process cf changing our 
method of transmission to carrier current, 


WCSR is financed by local and naticnal advertisers, We 
receive no money from the college to pay for the station, 


The training or heeling program for the station differs with 
Sach department, To begin the program there is one generel 
meeting for all those interested in joining the station at which. 
time each girl dedides for what department whe is going to train. 
T he training for each department is as follows. The technical 
department gives two or three $ hour lessons on the operation of 
the board and when the girl is proficient at running it she takes 
& practical and theoretical test. The advertising department gives 
lessons in writing copy, soliciting ads, sales technique end bil- 
ling. Music teaches its trainees about cataloging, filing, and 
ordering records, In publicity the hellers learn to deal with the 
News Office of the collere, make posters, and practice writing pro- 
motion copy for the campus organizations. Finally heelers for pro- 
duction write scripts, practice announcing, ad lib, read scripts, 
and commercials, learn broadcasting technique, timing and are 
given announcing tests. The acceptance of a heeler into the de- 
partment is decided by the department head depending upon the eirlés 
skill, enthusiasm, and participation during the training period, - 


I hope that this information will be of help to you, If you 
have any other questions please write us again, 


Very truly yours, 


Camilla Davis 
General Manager, WCSR 


CDimg 


Digitized by the Internet Archive 
in 2024 with funding from 
Amateur Radio Digital Communications, Grant 151 


https://archive.org/details/wcsrcorrespondenOOunse_5 


WOSR swish cay 


1014 Prospect Street, Northampton, Mass. 
_ 600 on your dial 


| January 11, 1955 
Donald Shelly | 
WRIC 
Trinity College 
Hartford 6, Connecticut 
Dear Donald: 

I was very glad to get your letter and just want you to 
know that it will be fine with us if you "take over" WCSR on 
Sunday, February 6 from seven until midnight. 


Your new program sounds very good and I am very anxious 
to hear it, I know everyone here will like it. 


_ We are looking forward to seeing you on the 6th, Let 
us know if there is anything we can do for you. 


Sincerely yours, 


Saby Davis 
Station Manager, WCSR 


CDimg 
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WAMF 

Amherst College Radio 
Walker Hall, 

Amherst College, 
Amherst, Mass. 


January 11, 1955 


Mr. Oscar Holloway 

New Engalnd Telephone and Telegraph Coe, 
Stern Square, 

Springfield 8, 

Mass. ' 


Dear Mr, Holloway; 


In connection with our proposed Class C loop to Mount Holyoke College 
in “outh Hadley,Mass., we would like to know whihe of the following 
situations will involve the least expense, along with the amounts for 
eache 


1. A local loop from the "Jefferson" exheange in Holyoke to Mount 
Holyoke College, a line from the Holyoke exchange to the Northampton 
Central Office, and a local loop from the Northampton Central Office 
to Radio “tation WCSR at Smith College, 103 Prospect Street. This line 
to WCSR is to be terminated in a standard four-terminal box and left 
for us to connect to our own equipment, just as a line brought to an 
athletic field. 


2e The same as the above from WMHC to the Northampton Central Office, 
but with a line from the Northampton Central Office to the Amherst 
Central Office and a local loop from the Amherst Central Office to 
Johnson Chapel, Amherst College, to be terminated as above. 


Whichever case, we'd like to have it figured on a twenty-four hour 
basis charged by the month, as we have arranged verbaily before. This, 
we understand, is to be the same per mile rate as that now in effect 
on the existine line between Smith and Amherst. 


If there are any questions on this, please do not hesitate to contact 
Frank Sanders, Assistant Technical “irector for WAMF. 


Thankin you in advance for what we know will be your usual aid and 
consideration, we are, i 


Very cordially yours, 


ce: WCSR 
WMHC 
Mr. Bud Moriarty, Holyoke Office Jay Jacobson, 
WAMF Program Director, 


Frank Sanders, 
Asst. Teche Dir. 
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Saby Bavi 
W6SR 
103 Prosp 


Jan 16, 1955 


8 


ect Ste 


Northampton, Mass 
Tee Englander 
WHC 


Mount Holyoke College 
South Hadly, Mass. 


The following is a copy of the charges quoted us for 


the two aiternate methods of running the network line from 
WAMF to WMHC, The prices shown are for a oneeway line, as 
earlier. 


decided e 


a 


ee 


Local channel-Holyoke Central office to 

Mount Holyoke College 16/) milese . « « « $22.25 
Holyoke Centgral Office to Northampton 

Central Office 9 milese « « se eo 0 «© @ @ $36.00 
Local Channel-Northampton Central Office 

to WCSR Smith College 1/) mile . « « « « « $3250 


TOTAL $61.75 


Local channel-Holyoke Central Office to 

Mount Holyoke College 16/h milese.« « e « $22.25 
Holyoke central Office to Amherst Central , 
Office 13 mileBs « « « 0 # «© # ise ee « » $52.00 
Local channel-Amherst Centrai Office to 

WAMF Amherst College 5/h milese « « « « « $8.50 


TOTAL $82.75 


These charges are by the month, and as can be’seen 


the cost 
existing 


is $21.00 less if the line is tied in to the 
network line at WCSR. This is to°be strongly 


recommended, as it will not make an@ difference in the 


opperation of the system. 


& 


Sincerely yours, 


(Peck Aae TE 
George W. Kidder 
Chief Engineer, WAMF 
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TELEPHONE 482 


RADIO STATION WMS 
Phe Voice of Williams College 


BA) XO TARR" Ay La 
WILLIAMSTOWN, MASS. 


Feb. 23, 1955 


President, 

Radio Station of Smith College 
Smith College 

Northampton, Mass-+ 


Dear Madam, 


As you may know already, WMS is using the 220 volt aC power 
lines for its transmission system. This meant running lines to every 
dorm, group of dorms, and fraternity house on thegr own transformer. 
Because of the distances involved, this has been inpracticle and 
inefficient. 


Consequently, we are about to try to use the 2200 volt lines 
in a manner similar to your set-up. This will be done here on a trial 
basis >> r<« at first. 


There have been, however, some objections raised bythe college 
which are listdd belows We would like from the Smith radio station 
a brief description of the experience they have had in these problems 
to satisfy the college: 


1. The installation would be impracticel because of noisy 
AC power lines, 

2e Installation would atversely affect TV sets, 

5e Installation would adversely affect radios, F 

4, Would adversely affect timing and heating controls, 

5« Would adversely affect electronic business machines, 

6s The cost of traps and filters would be excessive, 

T+ Other customers of the Northern Berkshige Electric Co. 
in the area might be affected which would create a public 
relations problem for the college. 


I would like to hear about any difficulties you heave had on 
the above problems.» We would also like to find out how the the final 
stage of the transmitter is connected to the power lines. 


I hope that this is not:asking too much. Your reply will be 
shown to the college as an indication of the problems of your ins- 
tellation. 

Sincerely yours, 
{ 
650 ON YOUR DIAL a 
Engineering Director 
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Mareh 15, 1955 


Engineering Director 

Radio Station WMS 

Williams Colleges 
Williamstown, Massachusetts 


Dear Sir: 


. I was very giad to hear from you, and I am sorry I can't 
sive you much information, but we, being girls, know little about 

@ workings of our board, We have an electrical contractor who 
dce@s all our work for us. 


The experience we have had concerning the problems you listed 
is as follows: 


1. Installation would not adversely affect TV sets, radios, 

, timing end heating controls, or electronie business 
machines, | 

*, Instellation does not make for noisy AC power lines. 

3. Other customers of the Northern Berkshire Electric Co. 
in the area would probably not be affected by the 
installation, 


Our attechment to the high side of the line has not been 
completed as yet, end thus I can not say very much about it. 
If you would care to He our contractor, 

° Py ne 
65 King street 
Northampton, Massachusets, 
perhaps he could help you. Otherwise, Amherst, WAHF, could 
answer any further questions. 


2 am sorpy I am unable to Bive you more specific information, 
but I hope this helps. 


Sincerely yours, 


Nancy Godfrey, 
Station Manager 
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april 28, 1955 


Mr, John Van de Kemp 
> gam Manager 


c/o Dartmouth Colle 
Hanover, New Hamp 


Dear John: 

Thank you very much for your invitation to WCER to take over 
WDBS on the night of Saturday, May 7, 1955. Much as wa would enjoy 
4t, I'm efraid we won't be eble to. The weekend of May 7th is our 
last weekend before Reading Period atearts, and most of the giris 
will be estudyire or will be otherwise occupied, 


May we please teke a raincheck, perhaps for sometime next fall 
when we all won't be quite ¢o busy. Thank you again. 


Sincerely, 


Neney Codfrey 
Station Manager 
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October. Zu, 1v55 
# 


Mr, Jonn Van de Kamp. 
Station Manager 

aDBS — 

Dartmouth College 
Hanover, New Rampahirs 


Dear John: 


Thank you very gieth bor your invitation to Dart- 
mouth, I do here end now re,ort that wCoOR is very | 
happy to accept the offer of WSS, and eight of us 
Willi, arrive at White ‘River Rone eGR at o:5G:P,e. on. 
Saturday, November 5, 


In-.ecase. you want to get out. any. advance pub lkedty, 
he.e is a schedule of our ts ramsi : 
7-8 ‘there To Find Chacteristics of Smith) 
8-9 Jazz fers 
9-11 Popular D, ‘3. 
11-212i Lonesome Gal 


Please let us know as soon as possible (Thursday 
at the latest) where we will be staying, anc what 
the address will be, : | 
By the way, what happened to the WDBS delegation 
on Friday, October 28? Wevwere expecting you, Dut no 
one showed up. 
We willl see you on Novenber 5. 
Sincerely yours, 


Nancy Goafrey 
NEG: NGG 
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WRITE _A LUCKY STRIKE JINGLE! 


Here's your chance to make yourself $25. 


Just write a 4-line Lucky Strike jingle, 


based on the fact that Luckies are made better to taste better.* 


Then, if we select your jingle, we'll pay you for the right to use it, together with 


your name, in Lucky Strike advertising. 
Here are some sample jingles: 


I've heard the same in every class — 
In history, psych, and ec — 
For cleaner, fresher, smoother smokes, 
It's Lucky Strike, by heck! 


study these sample jingles. 
ateencGestart writing. It's fun! 


I like a better—tasting smoke 
And mildness counts with me. 

so when I buy I keep in mind 
LNAVE li oe Maren 


Then get the gang together, break out the rhyming diction— 


Hint — if you can sing your jingle, it's a good one! 


Hint — the more jingles you write, the more money you have a chance of making. 


Hint — be sure to read all the instructions! 


HERE ARE THE INSTRUCTIONS 


1. Write your Lucky Strike jingle ona 
plain piece of paper or post card and send 
it to Happy-Go-Lucky, P. 0. Box 83, New 
York 46, N. Y. Be sure that your name, ad— 
dress, college and class are included — 

and that they are legible. 
2. Base your jingle on any 
Luckies. "Luckies are made 
better,” is only one. - (See 
makers.") 

5. Every student of any college, 
university or post-graduate school may 
submit jingles. 

4. You may submit as many jingles as you 
like. Remember, you are eligible to earn 
more than one $25 award. 


qualities of 
better to taste 
"Tips to money— 


*TIPS TO MONEY—MAKERS 


To write a winning Lucky Strike jingle, 

you're not limited to "Luckies are made 

better to taste better." Use any other 

sales points on Lucky Strike such as the 

following: 

Lest /Mele is 

Lucky Strike means fine tobacco 

Luckies' cigarette—tearing demonstration 

Luckies taste cleaner, fresher, smoother 

Be Happy —— Go Lucky 

so round, so firm, so fully packed 

so free and easy on the draw 

Buy Luckies by the carton 

Luckies give you deep—down smoking 
enjoyment 


Yes, for more real, deep—down smoking enjoyment, 


Be Happy — Go Lucky! 


Make your next carton 


LUCKY STRIKE! 


The American Tobacco Company 
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PACKAGE PROGRAMS 


C R C NEWS LETTER 


ON COLLEGE RADIO 


ment) CORPORATION. sie? Stic — tas ten averse Now Yor 13, n.¥. + Telechehe wurecran zoscs 
| 


January 15th, 1955 


INCREASED INTEREST IN COLLEGE RADIO as an advertising medium at the. beginning 
of the New Year has greatly increased the need at CRC for detailed information 
pointing up the effectiveness of campus stations. CRC must "have the facts" in 
‘order to drive home its arguments. Advertisers who contemplate use of your 

 §tation must be shown clear evidence that their dollars will be well spent. 
Therefore, you. are urged to send along items’ ‘such as the following: 

mApA. Formal: brochures, | pamphlets, folders about the-station. | 
By Reports of Surveys. which. indicate student buying habits, student, 
buying power, factors influencing: ‘student eadpabiae 
C. Station's formal rate card. 


| rT J The number of concerns showing real interest in college radio has definitely 
| > Inereased - but: the essential selling lies ahead. Stations must realize that 
| ' selling requires facts, and the Corporation depends upon you for much of. its 
ss ls Sl 


, STATION SUCCESS STORY CONTEST entries emphatically fall in the "Ammunition" 
| Category. Although the entries must be postmarked no later than midnight on 
- . January 15th, late presentations should be sent on to CRC. Although not eligible 
“for prize money competition, they will spot light your call-letters when CRC 
salesmen visit national advertisers. IF possible,’ of course, get your entries 
in the mail before the deadline, to qualify for prizes. (Prizes are $50, $30, and 
$20, or equivalent quantities of magnetic tape.) The contest rules, as published 
| ia. the oe Bulletin for December , are as ee ted 


c 


. 


$s ALL. entries must. contain the FoLowing: 


gr A obytiet description of the sales: “pitch ‘seat 

2. A detailed description ORS what: the merchant ‘carried on creat air 
(programs, . spots, or time breaks and what was featured.) If spots 
were used, in what type of program (disc: poe ey ro ae ‘were they used. 

Time of day aired and’ on what day or days. a 
3. An analysis of the results obtained by the campaign. 
4. A letter from the merchant, on his own letterhead, confirming the 
| @e success of the campaign, and indicating that college radio (or your 

station) was responsible for these results. 


NEW YORK TELEPHONE COMPANY has renewed for the balance of the school year on all 
stations in New York State which are represented by CRC. (Exception: Station WRUR. 
The University of Rochester is outside the service area of New York Telephone.) 
These are the stations: WABS, Adelphi College; WXBC, Bard College; WNTIC, Clarkson 
College; WRCU, Colgate University; WKCR, Columbia University; WVBR, Cornell 
University; WEOS, Hobart and William Smith Colleges; WJSL, Houghton College; 

WNYU, New York University; WRPI, Rensselaer Polytechnic Institute; WOFM, Saint 
Bonaventure College; KSLU, Saint Lawrence University; WRUC, Union College. 


The series consists of One Spot Per Night, 5 nights per week. Copy has been 
“mailed to the stations from the sponsor. 


AFFIDAVIT returns have improved with the New Year’ Your continued attention to 
the instructions for completion and submission is never less than essential. 

When affidavits are filed without notarization, without the second copy, or late, 
the corporation must divert time and money away from sales efforts and into 
follow-up proceedings. Keep up the good work, and perhaps we can reduce a still 
Sizable problem down to nothing. 


SEVERAL STATION CARRYING THE CAREER HOUR have requested information on remittances. 
The account is unique, in that advertisers will be billed for radio time when they 
are billed for space taken in the publication Career. This is done only after 
"checking copies" of Career have been issued. Said "checking copies" have now been 
issued, and it is expected that payments for broadcasts through December 3lst 

will go out early in February. 


COLLEGE RADIO CORPORATION 


CTC 


COLLEGE RADIO CORPORATION 


14 West 45th Street 
New York 36, New York 
February 21, 1955 


WcsR , 


Manager, Radio Station 


Response to CRC requests for STATION PUBLICITY materials has been surprisingly 
slow. Our newsletters for January 15th and 3lst contained paragraphs urging 
each station to send us proof of its importance on the campus. We've tried to 
get across the idea that national advertisers demand this proof. When we go 


to them empty-handed, they buy time on NBC and tell us to get them "the facts". 


In two weeks, we will be presenting The American Tobacco Company with reasons 
for renewing the Newscast Plan next year. "Did the University of Kaligania 
ever report putting up our posters?" "What kind of a station do they have at 


ee 


XYZ College?" "Does the name of our cigarette get publicity on Umpty<ump 


campus?" "Give us one good reason to continue spending all this money at 
Hooplah}" 
if we are to sell for you, we must have PUBLICITY MATERIALS, Some stations Qutb 


realize this, frequently send in newspaper stories about their activities, 
brochures published by the station, and even pictures of sponsors' posters 
on campus. Can you help your own cause by doing the same? Give us proof 
of the fact that you are Spreading the fame of Lucky Strike at your college 


or university: 


Very truly ah J 
0. G7 


ee | 


PY 
erie Knowles 
Operations Manager 


NATIONAL REPRESENTA THV.E.S: FO OR'FCAMP US |. RADIO; STATIONS 
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March o1, 1955 


Phililiv B, Knowles 
Jollege Radic Corporation 
14 West 45th Street 

New York 36, New York 


Dear Mr. Knowles: 


In response to your letter asking for definite proof thet 
WOSR promotes Lucky Strikes, 7 can only tell you what we heave 
done, Since cur school newspaper is completely eeperate from the 
radio atation, we do not, nor showld we be exrested to, sdvertice 
through them, so I can furnish no written edvertising, 

We sponser two fifteen minute programa deily exoept Saturday 
for Lucky Strikes, at which time we pley the Luckies transeriptions 
and read their promotions. We have silso put up the posters you 
sent us in consplcuocts places, 


I hope this is proof snough for you, because i do not know 
what more we oan be expected to do. 


Sincerely yours, 


Nanoy Godfrey 
Station Manager 
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CTL 
COLLEGE RADIO 
CORPORATION 


14 WEST 45TH STREET e NEW YORK 36, N. Y. Telephone OXFORD 7-0890 


September 26th, 1955 


Miss Nancy Godfrey 
Manager, Radio Station WCSR 
Smith College 

Northampton, Massachusetts 


Dear Miss Godfrey: 


Thank you for calling us and reporting on your delay in going on the 
air this fall. We sincerely hope - as I am sure you do too - that you will be broad- 
casting on October 3rd and will be able to begin Mademoiselle and Lucky Strike pro- 
grams on schedule. 


As for the Lucky Strike contract, ESRC suggests that you sign and return 
it as it is. Try to get in as mmy Luckies programs as you can while you are on 
the air - do fifteen a week if you can arrange it. In this way you will go a long 
way toward the total of 312 by mid-Spring. Them, if later on in the year you find 
you will have to cease broadcasting while studios are moved, your Luckies programs 
will be suspended during that time. At the end of the college year, WCSR will be 
paid for the number of programs completed. 


Experience has shown that “the best laid plans" rather frequently change 
as regards moving of studios and the dates thereof. For this reason, the best thing 
to do would seem just to proceed as usual for the time being, and deal with suspensions 


as they occur. We'll check with you again in January or so to see if the March lst 
date still stands. 


Seat fon 
Lie ’ fi [ 


philip) D. | renin 
PKsh Operations Manager 


NATIONAL REPRESENTATIVES FOR CAMPUS RADIO STATIONS 
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, Om Oates ORAS Corporation 


COLLEGE RADIO SERVICE DIVISION 


P. CO. BOX 1982 
COLUMBUS 16, OHIO 
WORTHINGTON 2-5277 


July lst, 1955 


Radio Station WCSR 


103 Prospect Street 
Northampton, Massachusetts 


Gentlemens 


We understand that you desire to be included in the so-called “Lucky 


Strike package program series"produced by us, upon the following terms and con- 
ditions: 


1. You shall make available to us, during the term of this agreement, 
excluding your school's official vacation periods for sale by us to the sponsor 
hereinafter mentioned (a) two (2) fifteen-minute periods of broadcast time daily, 
six days a week, or, in the alternative, {b) two (2) fifteen-minute periods of 
broadcast time daily, five days a week, and a third fifteen-minute period of 
broadcast time, three days a week, but in no event less than a total of 312 such 
broadcast periods, the program content of which shall, from time to time, be 
supplied or prescribed by ae you be unable to broadcast one or more of 
the sponsored programs as scheduled, such program or programs shall be broadcast 
at a time suggested by you and approved by us. We reserve the right to terminate 
this agreement in the event that you are or become unable to schedule the sponsor= 
ed programs at times acceptable to the sponsor. 


2. The sponsor of all such broadcasts shall be the American Tobacco 
Company, and the product to be advertised on all such broadcasts shall be Lucky 
Strike cigarettes or such other of the sponsor's products as it shall designate. 
For each such fifteen-minute program sponsored by the American Tobacco Company 
the broadcast of which is certified to us by affidavit within twenty (20) days 
of the last day of the calendar month in which the broadcast took place, we agree 
to pay to you the sum of one and 92/100 Dollars ($1.92 ) provided, however, 
that we shall not be obligated to pay for in excesé-of-312 such broadcast periods 
during the term of this agreement. You agree to hold us and only us liable for 
payment due you for such programs, and that you shall make no charge to the spon- 
sor or to the sponsor's advertising agency for the use of such radio time. 


3. In the event the American Tobacco Company does not elect, prior to 
September lst, 1955 to purchase advertising time on your station through us, 
upon terms and conditions offered by us to the American Tobacco Company, and, 
prior to such date, we are unable to obtain a substitute sponsor approved in 
writing by you, or in the event that our contract with the American Tobacco Comp= 
any or its advertising agency (or so much thereof as shall pertain to the purchase 
of advertising time on your station) under which such time is purchased shall ex- 
pire or be terminated for any reason whatsoever prior to the expiration of this 
agreement, and, prior to such expiration or termination, we are unable to obtain 
a substitute sponsor approved in writing by you, this agreement shall automatical- 
ly terminate at the same time and each of us shall be released from all obliga- 
tions to the other hereunder. If, pursuant to the foregoing provisions, you shall 


package programs on college radio 


approve a substitute sponsor, this agreement shall be deemed amended by the sub- 
stitution of its name for the name of the American Tobacco Company, wherever such 
name appears in this agreement, but all of the other terms, covenants and condi- 
tions of this agreement shall remain and continue in full force and effect. 


4. Each of the sponsored broadcasts shall incorporate such commercial 
copy as the sponsor or its advertising agency or we shall prescribe, provided, 
however, that commercial copy shall be supplied to you at least three (3) days 
in advance of the time it is scheduled to be broadcast’ and provided also that 
such commercial copy conforms in all respects to the standards set by the Nation- 
al Association of Radio and Television Broadcasters. 


9. You agree that no advertising of any kind, paid or otherwise, per~ 
taining to products competitive with those advertised on the broadcasts sponsor- 
ed by the American Tobacco Company, shall be aired during the thirty (30) minute 
periods immediately preceding and immediately following the sponsored broadcasts. 


6. You agree to publicize the sponsored broadcasts (a) by broadcasting 
sustaining spot announcements with respect thereto over your facilities and (b) 
by making reasonable efforts to secure write-ups regarding such broadcasts in 
local and campus newspapers, magazines and other appropriate media. 


7. You shall supply us promptly with such affidavits and notarized 
certificates with respect to the sponsored broadcasts and such survey data and 
other information as we or the sponsor or its advertising agency shall require. 


8. Transcriptions of commercial matter and program content furnished to 
you by the sponsor or its advertising agency or by us shall remain the property 
of the supplier. : 


9. You agree to indemnify us, the sponsor, the sponsor's advertising 
agency if any, and the officers, agents and employees of us and of each of them, 
and to save all such parties harmless from and defend any and all claims, suits, 
and/or judgements, including fines, penalties, costs, expenses and legal fees 
based upon any alleged violation of the equitable or legal rights of any person, 
firm or corporation or upon any violation of law arising out of any of the pro- 
grams covered by this agreement, with respect to anything contained in such pro- 
grams other than copy specifically furnished for broadcast by the sponsor, his 
advertising agency, or by us. 


10. This contract shall automatically be renewed for an additional term 
of one year immediately following the expiration hereof, unless, not less than 
thirty (30) days nor more than sixty (60) days prior to such expiration, one of 
us Shall notify the other in writing of its intention not to renew, 


11. This contract may be assigned by us to College Radio Corporation, an 
Ohio corporation with an office and place of business at 14 West 45th Street, New 
York 36, New York. 


12, This letter constitutes and expresses our entire agreement, and all 
former agreements, promises and understandings relative thereto are herein merged. 
Any future changes, modifications or additions to the terms and conditions herein 
expressed must be in writing signed by the party to be charged. 


13. This agreement shall be interpreted and enforced in accordance with 
the laws of the State of Ohio. The invalidity or unenforceability of any term, 
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covenant or condition contained herein shall not terminate, invalidate or render 
unenforceable any of the other terms, covenants and conditions hereof, 


If the foregoing correctly states your understanding of our agreement, 


please so signify by signing the enclosed copy of this letter beneath the words 
"Read and Approved" and returning the copy, so signed, to uS.» 


Yours very truly, 


EASTERN STATES RADIO CORPORATION 
(an Ohio corporation) 


By 
President 


Read and Approved: 
RADIO STATION WCSR 
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(title) 


Witness of the above signatures: 
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September “8, 1955 


Natéonal Hesearch Bureau 
Netional Nesearca Building 
424 N, Third Street 
Burlington, lowe 


Gentlemen: 

After discussing your offer for a Radio Campaigns 
& Sales Kit with our Executive Council, we have 
decided that we are not interested in receiving the 
kit. | 


Thank you for your offer, 
Sincerely yours, 


Nancy Gasway, 
wC3R Executive Secretary 
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October oH, 1u55 


L, G, Balfour Company 
Attleboro, Massachusetts 


Gentlemen: 


Thank you for your letter of the 14th regarding 
the price change of WOSR pins. 


Even thoush there igs an increase in price, 
pléase print the pins without the PBS lettering. 
However, please reduce the order from twenty to only 
fifteen pins, 


in case of future orders); once the PES lettering 
has been removes from the die, will the price of the 
pins eontinue to be 91.75, or wiis they again cost 


Please send the pins as soon es possible. Thenk 
you very much. 
Sincerely, 


Nancy Gasway, 
kxeeutlve secretary 
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¥ NOVeMDeEr 2, i955 
Mr, George Steinberg 

Albert's 

Northampton, Massachusetts 


Dear dr, Steinberg: 


| We would like to take this “¢pportunity to thank you 
for the support you have given to°us here at WCSR, 
Unfortunately, we ran into difficulty, as you remember, 

at the beginning of the semester, and we were forced to 

_ postpone opening until the beginning of Uctober, since 
that time we have been plagued wltn tecnnical difficulties, 
with the result that some of our »readcusts have not been 
heard, This shovid be cor:etted within a matter of weeks. 


ve Of course will not charge for any advertising done 
before we are heard in ail the Houses, Unless we hear to 
the contrary from you, as s.0n as we are heard, we Will 
begin carrying your advertising and charge for only the 
advertising we do efter thah time, 


_ We ere sorry for the inconvenience this @ay cause you, 
WCSR is grateful for your patronage, and we hope that we 
May serve you agzin soon, 

Sincerely yours, 
Klizaubeth Malmud, 


Business Manager 
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